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FINAL REMINDER: All-In Pricing Requirements for ALL Providers Begin NEXT WEEK

All-in pricing requirements go into effect next week for ALLL CABLE OPERATORS. While
larger cable operators and DBS providers have had to comply with the all-in pricing rules since
December 19, 2024, cable operators with annual receipts of $47 million or less must comply
beginning Wednesday, March 19%.

The FCC’s all-in pricing rules, adopted in a Report and Order last spring, require cable
operators and DBS providers to “clearly and prominently” specify the “all-in” price for video
programming service in promotional materials and subscribers’ bills. Below is a short refresh of key
obligations.

All-In Pricing Requirement. Operators must display the “all-in” price for video
programming as a "clear, easy-to-understand, and accurate single line-item" on customer bills and
promotional materials. This “all-in” price includes listing the total cost of video programming service
clearly and prominently, including broadcast retransmission consent, regional sports programming
and other programming-related fees, as a prominent single line item on subscribers’ bills and in
promotional materials.

Other line items such as taxes, administrative fees, equipment fees, franchise fees, and fees for
public, educational, and governmental channels are excluded from the ““all-in” price.

Bundled Services. The “all-in” rules apply when video programming service is offered and
billed as part of a bundle of services. In these instances, the operator must separate out the ““all-in”
price of the video programming as a single line item and, if applicable, note either the length of time
that a promotional discount will run or the date when the price will change for video programming.
There is no formula proscribed for allocating the bundled costs.

Promotional Rates. The “all-in” rules also apply to promotional materials that state a price,
even when a promotional discount is involved. In cases where promotional material varies by region,
the advertised price must include all video programming fees that apply to consumers in the market
that the advertisement is targeted to reach.

Bulk-Billed Customers. The “all-in” rules apply to video services marketed and billed to all
residential customers, including residents of multiple dwelling units. Services provided and marketed

to enterprise customers and bulk purchasers of non-residential video programming service are exempt.

Legacy Services. The “all-in” rules apply to legacy or grandfathered service plans when
billing or promotional materials are used to market legacy plans that are being renewed by customers.
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If you have questions about “all-in” pricing disclosure requirements, please contact Scott
Friedman at (314) 462-9000 ext. 3 or sfriedman@cinnamonmueller.com.

Please visit our website at www.cinnamonmueller.com to learn more about our lawyers and
practice. You can reach Cinnamon Mueller at (314) 462-9000. This update is provided by the
law firm of Cinnamon Mueller. The document is intended for informational purposes only as
a service to clients of Cinnamon Mueller. It is not intended to provide specific legal advice or
to substitute obtaining appropriate legal counsel. We encourage you to consult with counsel to
address special compliance issues and for assistance in negotiating or handling any such
matter referred to in the update.

CINNAMON
MUELLER



